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Speech By Chairman

2015 is the final year of China’s 12th Five-Year.
During the 12th Five Year period, BAIC seized market
opportunities to implement the development strategy
of group and realized the successful implementation
of the development by leaps and bounds. According
to the latest release of “Fortune” magazine’s Global
500 list, BAIC Group ranked No0.160 at $549 billion,
whose ranking has gone significantly up to top 200.

The progress we have made in the 12th Five Year
Plan period implemented “BAIC dream”by laying a
solid foundation. In the future, we will enter the new
stage of full realization of the BAIC Dream.

BAIC Dream is aimed at making BAIC group become
a world-class enterprise with core technologies,
international brand, and sustainable development
ability; become a corporate citizen enjoying social
recognition, shareholder satisfaction, staff well-being;
become a vital motor of the national construction of
automobile country.

“BAIC dream” entails lofty conception, spectacular
idea, and it inherits historical spirit and is also based
on the reality and towards future, unveiling bright
prospect of enterprise growth, industrial progress,
employee well-being, social harmony. It is the core
strategy and action guide leading BAIC Group
long-term development, is the source of unity and
cohesion of nearly 10000 BAIC staff joint effort.

To realize of “BAIC dream”, we have many favorable
strengths, but we also face tough challenges. The
current Chinese auto industry implies that production
capacity planning is twice as large as the market
demand, which means excessive capacity will make
the industry more competitive. In the future, we must

actively be engaged in commercial mode innovation,
exploring the industrial chain profitable point,
cultivating the cutting-edge products in the market,
and effectively improving our product competitive
advantage, cost control ability, group profit capacity
and sustainable development ability, thus making
BAIC in accelerated differentiated market at an
invincible position.

In particular, to achieve”BAIC dream”, we need

to vigorously promote craftsmanship within the
group, restoring the spirit and reshaping the soul.
For BAIC, the connotation of craftsmanship is about
tenacity, dedication, focus, extreme. Craftsmanship
is a kind of regression, which requires us to focus
on the manufacturer’s responsibility and duty.
Craftsmanship is a kind of pursuit, which requires
us to keep the continuous study on technology
innovation and an inexhaustible enthusiasm.
Craftsmanship is a kind of realm, which requires us
to respect the quality and customers. Craftsmanship
is a kind of practice, which requires us to endure
loneliness and bitterness. Craftsmanship is a kind of
ability, which requires us to provide perfect products
and win the market competition.

Craftsmanship is also a part of BAIC corporate social
responsibility. In the process of building the“BAIC
dream”, we should never forget to strive to become
a good corporate citizen. We believe that involving
the concept of corporate social responsibility with
the enterprise development strategy and operation
process will serve as a great engine of “BAIC
dream”.
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Speech By General manager

The year of 2015 has witnessed the impressive
achievements of business development. Our
industry scale has been expanding continuously
and the comprehensive strength has been
improved significantly. The independent brand
has made significant breakthroughs and the core
competitiveness has been significantly enhanced.
With such a good foundation, it is reasonable to
maintain a positive attitude towards BAIC future
development prospects.

What we expect is that during certain period of
time in the future, China’s auto market will continue
enjoying stable growth, but with a changing market
structure.

In 2020, the global automotive market size will
exceed 100 million, and China, India and Association
of Southeast Asian Nations (ASEAN) will enjoy the
most significant increase. Although at a relatively
slow growth rate, China still is the engine of the
global automotive industry, but the incremental and
stock are immense.

During the “13th Five-Year” period, Chinese
automobile market will maintain 4-5% compound
annual growth rate reaching at approximately 30
to 32 million new cars. Car purchase upgrades,
new demand, the growth of rural and low-end
consumption will contribute to the growth of SUV
sales; the consumption structure that new rich
class growth including a large number of young
consumers, will promote luxury SUV, small luxury

car substantial growth, which is expected to have 3
million cars within China’s luxury car market in 2020.
In addition, the central and western regions of China
have great potential, and the second-and third-tier
cities will be the main driving force to promote the
development of the automobile market.

At the same time, what is promising is that new
energy vehicles will enter a growth period. New
energy vehicles are regarded as the strategic
emerging industry that Chinese government strongly
supports, and the supportive policies about new
energy vehicles will continue and become more
intensive. Meanwhile, due to the decreasing battery
costs and increasing energy density, new energy
vehicles will attract more consumers.

At the same time, the computer intelligence, Internet
technology will become the focuses of car design
and usage, which boosts new business models and
various service and win more customer value.

Facing such bright industry prospect, BAIC Group
will adhere to the innovation, coordination, green,
open, sharing concept of sustainable development,
adapt to the new normal in the industry, enhance
the group’s collaborative development, deepen the
reform of state-owned enterprises, continue to be
innovation driven, strengthen cooperation in the
development, transmit to manufacturing service and
innovative type of international automobile group.
We believe that BAIC will enjoy a rosy future.
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Company Introduction

Beijing Automotive Industry Group Co., Ltd.
(hereinafter referred to as “BAIC Group”), founded

in 1958, is an automobile enterprise group in China
with a very broad variety of products, an outstanding
industrial chain, the largest commercial vehicle scale,
and a leading position in the new energy vehicle
market. In 2015, BAIC Group realized vehicle sales of
2.49 million and an operating revenue of RMB 345.22
billion.

BAIC Group possess self-owned brand enterprises
including BAIC Motor, Foton, Changhe Auto, Beijing
Automobile Works, BAICYinxiang, as well as joint
venture brand enterprises including Beijing Hyundai,
Beijing Benz, Changhe Suzuki, BFDA, etc.

BAIC Group has formed an industrial pattern both
home and abroad, with Beijing as the center, which is
distributed along the whole country and reaches the
whole world. Beijing is BAIC Group’s development
planning center, capital operation center, innovation
center and talent center. In over 10 provinces

and cities in China, BAIC Group has established
eight passenger car bases and nine commercial
vehicle bases. While consolidating and developing
the domestic market, BAIC Group is constantly
expanding into the international market, and has
established complete vehicle plants and parts bases
overseas in over 20 countries.

As a qualified corporate citizen in the Chinese society,
BAIC Group has always been committed to realizing

the growth of its employees, customers, partners,
and promoting the harmonious development

of people, vehicles, and nature. In recent years,
BAIC Group and its subordinate enterprises have
continuously carried out public interest activities

in assistance of poor and distressed people,
environmental protection, social service, corporate
responsibility, school construction and teaching
assistance, and has cumulatively spent hundreds
of millions of yuan. In addition, it actively promotes
research & development and the industrialization
process of energy saving and new energy vehicles,
energetically supports the low-carbon transport
development, and makes a solemn commitment
to fulfill the corporate citizen obligations and social
responsibility of BAIC Group.

Upholding the brand concept of“Your Wish-Our
Ways",BAIC Group will takes independent
construction innovation ability as the key to speed up
the promotion of enterprise core competitive ability,
to continuously promote renovation and adjustment,
and to solidly promote the internationalization
strategy. In this way, BAIC Group can realize
transformation and upgrade from a traditional
manufacturing enterprise to a service-oriented

and innovative manufacturer, and thus become an
internationally competitive automobile manufacturer
and service provider.
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BAIC wholeheartedly create super car, in the fierce market competition of the auto industry,
fusion absorb the partners such as Korea and Germany, the quality of the management idea
and skill building cars from research and development, procurement, manufacturing to sales
and service value chain of each link, establish strict quality standards;Through collectivization
strategy, shaping, the whole cycle of the whole, the quality of the whole value chain
management, in order to “take the quality as the soul”the north of steam quality concept and
the “quality first, excellence”Beijing automotive quality culture, create a “quality BAIC”.



Quality BAIC

BECIH

ERTFESEEUNEERR, BXREANELES, tEFESELUEF IS
FAER T RN TEBENT 28, 2016 &, EHERAE. TABWSME, b5
SIS T S ABE RS

JERFEER A RN EE

JEAFBERT 2015 F£3R “PRMMIRFNERTERL” £S5, B, dLAHERER
T HARYI, B1F EV150. EV160. EV200. EU260. ES210. EX200 % FRAIB RN
BEFRARNES, FREBE AR, A%, BRAHE. HKEE, LAMERATES
A&TEANBER R, ZBRSFRNES; HEY T HNAITERERHERR.

BREANT, ME—1 “ZEENA”

AE@EAMTWS, iIHAUSRAFTESFERLHE— “IZHEHIAN" . 2001566 8198,
ERITREMEAMSEESEIRTERRAR. WEEAETHILFRERAMESERA
g, BETIRZAFENMEREAERAREXNZALLRNE, HEMEABEEHETT
BE42 P750 SR AR Y. 2K P750 YHAINIRF SEMMIhZ (T, IFEEILRER
B&7T 10 B EFHAMEFEESD, Mgt RIEHHNERNIEH BRI —%, tifEEs
BALFBM AT AR EEEAT W IETE .

TABRRALIKMST
MEETLTABERANEH, FRIAFEVESHNT—PEENE, FMR—AHIZH
BRI EEBSNEERAFNSETL, ERNSEEXMEHLERETE, HE
BHHNAR. WAKALIZFNRE, ELZETHHRABANTABRREAR, 7F 2016
RERERL, LSERARTHEASRERARE THAGTKE, KX2IARGH,
R REREF B9,

JLARERAE “2RE



26

2015 FALAEREHREBEERESR, UEPFERASAARSIRETF, BEEH
FREEETANREARSITNERE. BIF@EH, ILSEHANREARTHTE,
HTF 2015 FRZE “CRTARBNREEERL” .

“HLED + BT RS IR B

FERREM LB THNEERD S R A SRR AL, RFHEE —&
BR —HITE, EdfFINERISMERSBER, a7 ASERN. EEELNE
FERTEMN B+ 5177 WE#E. WWert, UNREEE2RSS5. 2RNENBH.

ErFERERIE

ARGHATHRE AR ENM A, RIVELT —RIIFHEE, 8F. B3FRL
HHE BIEEATED, MRS ERMATZINEBIRERY; 52K 4S EREEFESRERAN
MBI HPREZWNER, DULRETZRREERGR; ILKRTERBEA TFT &,
TRE MR FE RS RN E; MERRAHNEHRESINIGE, BUERNESE
ABMRERIR, HHERPIBARREH,

#HE D20 X158 2015 £ J.D.POWER R EEGFEM N HIHE_S; 40 D50 X158 2015 £ J.D.POWER R EMIFEM D HIHE—R.

HIRIFS RS
HIZRIFREMNAG: ARRILT UREFERMUNZD, DRI £8) ®
MIERI). MR, BRSZERIIAMSBVREMMNA, EMARFRRERIFRIN, TR
B, HERRIGERERMERR, ST AERENIAR. QABIRILT 400 A%, 3¢
BB, BERFANER, ERRAPXTLSS M. RSBRIF.
BREESEFmEDBOYG: LREL T AREENG, ERIAERTRFEEREATA
FReRERERALEFEREN, WWAFAFENSERMNEHNARNG, ARHER
HESm, AR ES. MR8, 2015 FHITHARABRNER 2R, 73!
A AEDI0EE, AARROREEBMEAEERE 9916 &; BJ40 FE, FMMHER
ROFEBEMREAER 2090 &



Quality BAIC

TEfR#

AR “TER® NERETERZOAKREEN—EH. hE. TENRE. TER
HRRBE—MERTSIR2HIENNRINDL, EEILAERH, TEFHEMRRAE

ERK. TEEF. k. #EFRZRAL, BA “E” O

BEENSRRN—EESE,

= ESIRAERMRK—ILAEAEREKITESS

TEMH, B, 36%, pHERA, LAKHAERERM. it
RUASEEN, WIEFILRARCMI HEZB2
REEE, EEEMNESFERIENLES, TEHER
BT —EFERBERAGEARQNEARAMKEHRAZE, 2
FEFRMAFEINA—BOATH “—HZITABAEX” ,
20N EEEFRILTEERMIEE, FTATIEERR
WRTEsE, WILOIFTIESEEIBA, EWiEE. 12, #E
BTSSR ESHTERT, SERNEMRT —KHEFFH
A AR, AEENAEERICSERANLEBME
T EX®R#R.

H TN, DT S TR WY T BT T T ——_

BIAERARIEE SO, KEEERAE,

2015 FEFERIMTEERRSSIERMAFALRHIR
RANDREZIZRE “EIHZER" HIhi=mE,
XWFFBE T ACSEERBEA T EIFEIRT, EEHEN
SRS FREZRF N

M—BEFARETA, BESREEREEZRAAEFFEHNR
FINFTHIRAEAN ;. MRBEAEPISRIT, SR
AEANRAET; ESHXTRER, KUT—BRKK
TAREEBR T,

LA,

R

L
w.-

REREFERITESS

27



28

2015 FRAGAFBERAENRIEZ F. X—F, LAMEERIIEFTHRARAT 167 2, H
RO AR AR L 43%; HEIREF 173101, HPRALF 9811, RitHIFEH 4231,
HARAEF 218 B, KIEAESIM (BESEWITR 3.00 « “WEV” Wz (BlllEsfie)
Ix) M “WME” fe (BRENESE) , tafeRRAESFHEREE 20129 17,
LI 265%, HHEERT AE 24.2%, SEEMKENLERMSEHEET, HUE
P RHEFENIL

“SRBI
IXzh

“THE"
ma

JERHRERSY “Wel” WEh + WE” ME

RAM A

WMEERTRAESE, MERARIREEEE 1.23 27T, HHARLLH EU260. EX200 F4h
BERAES @, AEEEES. BETREBIMLFO, BEERRARRRENAT LT
R EHTRERIA S

MEEREAESE, LAEEH — P MU AT EUTRRA T2 RKA BEERIRA,
BREHEERSR. SIHE CAN SEARARFSENMHE ML, SHMBEREH. BE
FEEEARABIRIKRS Tk,

= O =
FhEE

EMEERRAESE, MERAFEFLERMEESTEM, HET ZERE. BERRT.
EE LG, BEKM. &5%H. REATLESRSERR, 1TET MEERAEN2r L8,
AXUF=RmRETE T RIFNER, FiERASFA~=RINE 14 I, 5 C30DB £i57E,
C50EB HEF L, LR T UABIREIAE, KAZBKF/ SHE. 234 NEF &M,
SER T A00. AO. CRE. XX EH=RMFIS %M, BE 3 NFE 3 N=MATI S HEL,
WEEREAEAE, WAEEBEIREHIBY. ERREERERE, RIFLEMNEER” M
ERABGELENRE, GTRMEREE"R, EERTEERE. EEMH 7 M FE 15
MERRTIN 40 KRR EED, HFRERERR T HERES. BECEETH.
12X BEhE. MiBEE. SMEBENRESER R, BE& 6 — 18m AR RS,

R EERIENEREE



Quality BAIC

BRI E—EX200

EX200 BUISBYNIE, R T 4= X25 M, BEINESTABAENEE. KRR,
BRIV SUV, BEEIGHE R SUV HRBRIFERE, sifgilsMRIE GBS
£EE X BALFiR, HFUNASNURIGTLE T ABSENERMBE R, WSE.
M7, ABS. EPS. EIZER K&, ERER. REFLE—RNES, EX200 FNAFIEM
6 FIMERER] 3 FRAIRER A SR 10 MECE AR, FREEMA AL, shRFIE .

ER—REBWRABE) SUV, EX200 RAERBEZERML. BIERMUMNELZ2RMN
RIS, ITEMAT —MZLe. §FEER SUV,

JLISFTRETRET N 1

201568 5H

20154 8H 20 H

2015 % 8H21H

201510 A9 H

2015410 B 29 H

20154128 158

JERHEERAEMRY “DEAFRE" , ENE-—KBEFET SR~ AESERILEE.

ESIBERE SRR P OEREES EXNERMIL, MABRRNE—REBINIIAETORFHEERSE R,
#]IEEE, LSHERELEXREES. REE. BEIR. ARFEETPHIHEIATEIMARFL,
RASEARKIL R,

JLRHEERE—MIMRE Bt RAEEMER TR, Silt 1000 S4BMAERZ T,

JLISHEEIR EV R RER “HEFERIERFHREERER -8, REERE—NRREFRINER
AERE,

JLISHEEIR C30 F A4 EhSRAE X BRAERA L SN AT B RRAPESE TURFRAR-FK,

JLSHRERE— SR LB — BN A E —IRNEM IR ETR, TSEERE NSRS LEMEXFT
Bigo K, BMNEMIHAICSMERE MAFERIN, I8 Acrfox-1 BEBUBENES T

EX200

29



&S

B mh
2015 &, JLA4E. ERAEVIFMREEFERH/\R, HPHE D50 FHEI6 78, ™

HEHERK6.6%; X D20 FHERWKI LG, ™AEFEIE3.8%; SUVHHEH, H=E X65
BEERIFRY,

HE ()
oI

E BIEBRRTRESABHOMERHIE, SFETSARERFRTRRRATNHEESL.

=
dio

i
fan

+ZHHE, £HENAE D20 HEMARFE—SIHEELIFEE, MABERENOE
ZA; 4% D50 BE 2014 F£ £, BEREL, 7£2015 FAERMAEN,

HE& 2013 2014 2015

2
S

S

ol

[«>]

~

o]

©

-
o

-
pucy

_
N

-
w

4% D20
4= D70

#=E CC

A BERRTRESABHOMAIE, SERERAZTRERRATHHE,

30



Quality BAIC

HAiE], EFRIFNFGRmBMhZOE, IUSHE. tRATFRRIEZNEERT, HA,
HFE X6 RIBHAEARFMAYN “FERESHFTSUV R, AEmERTHILRE
EMENENLE “ERAOHRENESERE " KT

X55 k15 “FEREFHRF SUV” Xl
B X M8 E PRk

ERALSERSSHERR BN ERTES, 2013 £ 6 AMUMNICSERAT, U “FAT
EECERISHMEE” ARRARE, U “RASEREMSHEFES. Bt
AERSKRUE LI RBAENE” AAT s, BE=FMNEH, ILSERERTH
ERW 4R, FRT 42 TEK 129 REEME. 19 K KD I M4 RIFHATE, ME
RO fE—iES, BUABRR = RFRS B 8. A E SRS ME T M Sz EMEIELIH.
T HOREE b, USERIRERERE T SEMERNEE, RAFHOHEM 2082/,
REE| 2015 F£E 7 B, it 2016 ERAEZENEFHBo

ERARSEENELRAR, ICSEFRBRATEIIFEE, BIUSEAETHERSRE. F
BERSZE. REZREM. BAMT. RERL., SRBSFRRAANE—FE, U 45
AR WAEEN, AEFTHHEREIKZE. Bmpd. REREA. AR FiEK
EERZYITHE, EHFLVEREMSE. HONHEA, KHARFELARSS.

2015 £ 4 B 19 BfEFE. SHOLbIL. BN =ERERE#HILS









RIT X

Well-Being



Staff Development

LREATRET (FEARENESHZE) « (PFEARZENEFZHERZE) M (HE
ARHHNEIRR) FE2EN, EEMNEFHERNEENERANQLS TinE,
REMLEFRTHEENG, BRELTE, BIEM, KERHSmERMTEHAMIA

ST RMG, HEMNZRMBERENS X,

2015 &, MIRBELS “FMEBmA” . “RRER
A" “BRBIEML” « U RBBIE" « &
SEEIN&HEH] T, ARITEREERSFINHF
MK FHMZE S SRMIG, SIERKERF. FRE
BRTIFFE, BEERENT:

NS — U IEIME T REFMEH. ITEIIMELT R
FENEERE, BT AR, RBINET R
SRR, BRRBEMBEIINESIHATL

e HERZENG —ERD ARFMERIESERT,
ZEMRARDE XBRUNFHE, B2FRELEEX
BRI MITERRR S R,
REXBRAEN—RIERN R FERIGE T/ HaEEE.
LA AAK. VSE FXERKM, THRRMUEWLRESE,
SFRBRAMBRZEN, KIMATRIFFIELE—

BHFIER K —RBILE R H R HIMN G A% & R
MEFGE, RARTINFRUNHERE, EREAT)T
B,

iR 10 xh B & AL 0 R 75 T — S nAT Lk it 3+ Bhi
#, RARIRAEIT AT, BRIEARERE, BAR
AR TR,

BRI R N —IRBB A A B IR EPIR AV B HIPALBLR A
MRAHE, BISFRERERM. NEMERUNE,

RIEFEARE AT, 2RTE/ HELERWENLSE,
F 2015 £ 9 A FHBEAEEMIENRE, SWAT
FFIBFE—,

SZAFEETREA

BUFTER A FIE ML FrEfEmAL

BEHEIEMRK R E R M

FEIRBR AR SRR 53 TR MR U=

35



RIT X

EREFA-EFRENRT “REKARERNEL” NRTREES, FTEMRITEES.
ERRIR, UET “FIRHRE , ROTOEFINER, EBSATILEFS, AR
TRKIRHEMEBNZR, TOMERTHE.

AT BREAIAEANE—FR, BILRERARSZORS. LIUATFELRIVED
M. BEBRALAKHR “+ZH" SN BT, MEREETE. SHERK. BREEE
ERMENAT NERHE NZENAT RIE. 235FHNEE, LAEHAEATERS
EHERMT —EENTENER, ENITEEARIA. T, EfrftkFHNEEEE,
RAMKBEAT ME, PISEIRAKEANGSEEKT, MBILSERITERAERTERRES
IR EERRMRE MR,

AEFANBIAS BFTEERIR—ERENRIE. AR, TR —RE. BAENIE.
REIEZR B RSN IEFIEITIG, FTEUTEE. BE. #=, & GE. #iE#.
RYEZUTF—ARILSERBINA BFREM, XU RAEHNALBEFNEHERNES
TEEARIIMIERRENER, WRENEREBERR, NitASEARKARFELERMH
URSEA AT IRFE,

[ = Il‘\:-h-"l_"' ri' :
. - SH
BMEERKENERESBIMNABFRIMEFAHITEES

36



Staff Development

RIESHEATERIENER, #7mEF~NHE, SFAANEZREERAERAS UM
THRBET AR EENSEE TR, W B5EA 2015 FEEETR, HT 2015 F£4 BF
EEITIRIN, £FEEEAITRIEL 13131 A,

EAANKRFEEIT 2015 F 4 BE 6 BALR T FMUREILSERIR I ERHE —EHRF,
REIMALSVERTEEIRET, £51067 ABNMRE; 12 AENERRILESE
FER RS, BEIHARETIMOREEHRAILITH, 5 350 ASNMEE,

EREEETEEM L, BEXHHETE, UEANEETHSREREEREHEE
15, BEFBENE. AFMEAHSEE. MUAH. NERRSE. 2015 EMETERILE
TIEMETREEERSRE, 65%EE 110 REBIHAN 2015 TERMEFS]; HiALET.
XTHMERR MBA RENEE R #F, ARICSERHRTIEFSMRE MBA RFi#t @i, 35
ZRAIRERSNERR, HFe2FEdmilAREFRUBRRIBERINER, SHEBIS
BT “ERANEBRFAML FH, SRALHTKS BANTRLSMWIAR, EF
10 BERXENFEFS,

2015 F, LSEAANFREERAR GE MFHFNE 2k, ERLTIRII6 R, BF
FEFING R, FEFEEINI12R, BBRTFEEIOR, MATFEFINIR, R
it 2824 AREMEN - FIPLRBLEEFEEEEK 27.6%, SINARBLEEEHRAEK
44.1%, HXEEMEENIIFRRITEIE, TRETSERRESESE 24 FRNER—H
WARTIREFAENEZITRE, X—HEEREHT RTSMFNBRRE, BEe#TE
FIRERF S BB AR T,

IR ER

ZYNNRABEEEFRARE K 44.1%

ZMEST

ENPPRIBLE R FEIEAIE K 27.6%

2015 FALRERAFRSH XD BRHIEFAEEH)|



RIT X

FAARHUARNETNEWIES, MATRUZLAHEEFH, NEHSBIITEELE
ABNHRZ2NITERER, FRTASReSRNRIETEFLE, SRUMRE
RZ2EFEUKR AQTI006-2010 (R2EFIRERERITE) NWEKR, FRREEFT
BEATITR TR, $EMEHE. 58 2ENR2EEER,

2015 FALRIMA N 3132 B A TRHEIRWBREK, F
BIX—4& R TRTEENFRARETENE, FZESHAL

R BERERN R, ZHBERULEEELVIHA. B,

AT 146 MRAET TRWHEEERN, EFEE=
HiMEREITERN 100%, L, ATERIRRERE
FEFEIMELE THEIRRE, HEFRRNRMIERETH
RHURE,

ERIMA 2015 FALRTZIAHLZ2HBMERRF
PriaiEaniiE 120 Rk, BEEWATI, BHER N
SMETEE BT 30 /K, SIMAEEERI 8600 A; &
BIZRIARSALERERIEDSMAKEI R,
255 AXE 15000 R A, REELSINEENT
f, TR RT “REN" REENRFTAHAR B

2015 &, ARHE[EMLZLKE 30K,
BT LeE 2,414 1, LK 2,401 1,
ST EIXE] 99.5%

BT

ERMATHEFRA

NBEMEEILAER ‘“R2EFR” EREEENE,
SER2RALREARBERNSSHNREEFEDF, EE
RENZ2EFRE, #HtlReERE, LSEEHR
ZIRIEER(CKR TR 2015 F “ReE ™ A7 ERRNERD
BEXR, #ATE “KREEER. UMANE RERE
NEBNBFRLBEARE, EIREFABAHEFRIR,
HWHSHELFm 263 4, EFRTTERAZ K
UMBFEFRLREEAY. T2EFAR. T2EFR
fii. REEFRT. EEURRSEFHIIERS.

#ZfEm: (REKERAE) FMRX LS80

©



Staff Development

EAEEIBRIRNEUVRANMESER, BERRTIEE. BITEFEEEESANER
EnEETB, @, AFERTINIRESE, RERINXUERF, LAEEARETE
PWHMERERFARTASHIXEED, BRINZRBES ISR LRESER,

AR, BRI T XA, HERIEI/NEHT
34, BERIKIH 5 B, BBkt 8 1R, HEkiZH 2 #h,
MBI 3 3R, BEIREE 2 HFEK; EREERNF
064, BRER 2760 K, AITERTIXREAMA
BHFEE, ISXFERSARTERREIXLT RS
FE, QIEPERR. BEK. BBk REIR. EEBR. Bk,
BB 7 NEETB, 2t 1200 2R2RTISMEF, [
B, A3MRILT 7 MRIGENS, ERISS5KEE
MEZMESKH. FE. Sk,

ERMRERBEW AT “BIEF” BIRELE

BOFHER

R T fRRRIRLS

IR T2 RR7srak

NE RS ERRA R TERBNERNTF, ITES RS FA.

EAERESZERBFEANTRERURINERE,
EEFARRPORESII—E—ERNILARZFEER. £
BENRFER L, EANSARIEX, HAANAG
FREEERSRERFIRE. X—FEHENTILRATRET
BEANTIERE, SWILSEEARTESNEIRE, 5
—HENXIGNER T —MARERT, LRTEFERA
BFEAREEINFN—K. EANSEEHS%EEH
IREFERNGS5R T —EEIXEFN—X.

FIEEEKAERFESRIXEE

39









44

UIM-UIAA
F
32
90IA18G

O
Wial1SAS0907

ERMNERT R, ISTERRES W SERNEN, —BRVEESEN. A HUESERFESES
MmEXHHZERRIIRE, WEAFSENETFEEXR.

2015 &, JLREHBITBR B MM B LT R BIEMRNT, ERPIRSATEETEUH, HEChAHEFEK
ﬁé@'Jf:-EZ%JZ'M“ XFLUMmHEZAZONEEXR, ILILAERARE T - I RIENAREMESE, M
MARRB & REF5 S E bto

As a leading enterprise in the supply chain, while BAIC seeks to grow own business we pay
much attention to sharing the development achievements with the government, customers,
supply chain partners and other stakeholders, so as to maintain sustainable relationships
involving friendship and cooperation.

In 2015, BAIC assisted local economy by investing all kinds of projects and we are determined
to innovate in terms of customer services sector and offer development opportunities for
supply chain partners. This kind of cooperative relationship based on profit sharing enables
BAIC to enjoy a virtuous circle of friends and ecosystem which will lay a solid foundation for
the future development.
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AW, MEXRRTEBBENHDNZI, EREBLILSERRERFITNES
ARSS i

“REAREBERAKRSBER, RE 201345, HEAHHEERA3FE6 ARENRK
RERDEHE, ACAERATENERTIZRET 3E 105 2REH 6 F 10 5 AENR
REER, ERE—LHmy, ILSEREERMT 5 F 12 ARENRRFREE, ZE—LET
R BHER M

ZEREMEREKEEZEFE, AT EFNEETY, WAERREHRE. REERMEE
M, BEERBHYHDAANKE, SMEKEHES 1-2 8KERSEE, ARARERERS
I, BRIAUSEREAELKENTIZGE 6 EXERSEE, BE 20 MTER, K3F
EHRERRAETRZIFNELN, BAIC KIFZIESHRENIMNEENNE, NRAZRIIER
RESRIERES, NEHBATR2HUMNES, BHERAERRSHRE, AT BAIC
mEEBINEFARRENRSEENREARI T EXEENIER. M “Best Service in
theTown” HIBRSSIESBHIBIME HEFMER HIEL AT,

2015 &, LAEREEKANEEDY (MEFE. K. 87 e, 'k, FRE)
FREREERSAHZEIRM, M=m. HE. ERRS = MHEERS BAIC mEH#ITR
ENT, SRET, B 85% FIHEREIAR BAIC mi#=m, 90.6% BIHBEFINAIHEA
RNSE, 95.8% FHEEIATIIRS ARBSENKFT. MNBEKRE, 94.7% KEEREX
BAIC mh# S &N Lo

EREFRBEERMTE TEH

BB “bARER"
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FEARNMNESFUHERERS, WXERFMNS, SAXFNEEERSELEF,
113G T WSS KA IR AR RIFHIE. MAENHEMBEAFNLREHN S, Wit

ARE, BELKNNGER, ERFENEL,

1l

D ALRER—S5—REeUEE, KXREE
IFACAERAEGRATE, BIUSEN)IISEZEERA
AEARBEUNUERAENSHEEFRL, BE5IE
EFWETE, JLSZ/RM 2013 F£3) 2015 £ 7 B
KRR, FRREMERI S ERNE. ARMRT AE 1.5 3.
FEREENHE 7 MRIIFRE, WEALHREFTRERIUL
RARG EBRET SRS, RALETELFHL
XaiE+aEl, 2015 FRG “SREAEL” NFES,
ZER, ILEEREAIEFRNAFTRER L, £@E5T
RFHFRIET C4&. GLK EEMIELEE RN EMLN,
2013 EFREITIRFMN “RERNER”

o

safety

comfortable

convenient

technology

GLK 4%

2014 FABFHIAN AL REF M E RHFENVH R IE,
XEFME —REFEHTmIAR. NTRARERE
FEEEENTER, ZRERERLN 70% U LKA LTH
Ko AT RESHBHLETHR 7FH M E RENHXK,
FERMT TR T EEESHNAAMER, 2ERIEFME
RMEREFME, f£ERFEIRF EHHES, WiLAF
RFW, SARFHXFNRRENESIE, BIRAENH
IS =, NS, ST REZEETERSEE #ITH
Mt AMEFHN S-S, TRESHGEET D LAE
BREMNZ SN,

JEREERMAIE, BEIMR) T IS/ RIEREEHIRER
ERESINLEERHST , WA T SRR R L
AT S A EE B,

PSR Y2130 E\-IIT-_“

SEE

JLAZTR V213 B RER TN

Ar



Stakeholder Development

) ALARE —BIS5IREME, RARERENHANELE

ERACSEERKERABDBIAEANS I —KEH
HEEER, FBEFSERMAL. RE. BHSI@F.
ETEREBUEAFERITNEFNABHE, 2014 FK,
JLRERABBILARBE—ERITAER EURTIRIERE
&, KEXFREHONGE, LIREEEHEI, b
AR RAIRRBRER  “Eibz A, RIIMEESRE
TRERSUNREL, WSEEAXRERINEALBFL
AEBRBUNHNE, XNEMN2-—MRAESHN
B, 7 2015 & 8 A, LSEAMRRXFIaMILSEE
BIFEHITRERENENENNM L, ERRIES, it
AERRACAEEARRSER, (#0750 AMREE
BBSRIRGFHIR S,

ARESEFREUARARET

JEAEAFRERNMBOE, LIRRBTEELSENHR
ERRFIMT SRENEMBEFHITREERL, 05,
EAERENSE, WHNMARRRETRANHE,
HRRARBRIAEARNERTRIE. BEUN~RmE
£2017 FEHHES, EREAE T ILAERNZFHN
HEoh, RRBHNAALAETRANES. LARE
REE—X 70 Z A EHER. 2015 F, dLSHEEH
MARSRANIX 7800 Z757T, HFE 40% Z2RATAER
BRI,
FRNEEUERETIARNEREE, BISHtE
HFE5EMEEER BB OMAIB SR, Jt
AEBEEAETIAHR+DERL, XERT EAHE
WS EIRIBITEY, JLREEN “BRE” 1 “E
SE” BRLMEURERE.

40%

R R SRR 40% 2R TFAERENHL
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protection are contributive to realize the brand
value of high quality products, and are essential
strategic elements to achieve long-term goal of
self-development.




FEIMR

Energy Conservation

. Environment
s

52



Green Environment

MRIEBZSHIE
2015 &, JLSEHRER) “BERE, BERUP, TohRil NFRES, #—PeEFR
EEFERR, HIET (UREARRFRIPEEDNE) . (BRIBFRFRIFEENE)
FHRXFIEAFR, E—FPRAILSERARFTIRERSNERJRENELEEEMNEIN
BgE, BEMTRMMREENTH. FIEL,; EREEGRERZZEMLE, &7 (3t
AERATREABETEESR) , EREWASARI] “RER" , IERBREWTASAR
RIFRME,

REFINIAR ( AR )
SO FHEE (M)

NOx BHEE (M)

THREBE (RE)

VOCs B (M)

SHEE (FE)

HEERGEAE (AR )

BESEHIKE (M)

STIRER (MHATIE )

TLYRKE (1)

2015 FALSERATEZEIFMRS mEIFHIMS:
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BiRFeI FEERES, W TFRERWVEREAL KMHAREKAGERE N A,
JAKEALT—0, BTREANESHAII BRMNESREZF, BHRATLER

BTSSR R IR SRRRBIAT AT

= LRI ‘=& MR MyFe
2015 F, HRBIATNLEER ‘=&, WE” X
ZR, ‘=57, —2RMMES, WITEKBESA
ETI RBER, EUILSEERTEM, SRR
KT, S4&E 150127, FLEBESIIX 30 Fil.
“REkEES, ROMNATEWN + MR, REKXEUE,
BYH TG ENEE, 2EANKEE, KEXA
NBAZEDUIEE, FHERES. ZRRANES,
MATIZHWXBIEELBRALKANZ RIE, READ
LERBIGEAER[EL TABE 30%.

‘M BEAEBRAHIZ. MR R TR
AN, BIESRIEEERE. 55 XABMTILRLHERN
B1B2 RHURKMREZBAIETZ, &K 30% AIREFE ;
ZREAFRBIFRA, FEZHNERBIRAAX
FHEE, | X2 LED Ti8EfRPA, SEAETILUAAELY 180
AT R,

MR ES
ITEGEESSEL
BB 150 27T
FAEFRESIIX 30 5
HEeEES BRMES
REEALIE BATCEIRERYR
ABRABIEE BEAET HLE
HhSEES Z 30%
{BERE 5%
KA B1B2 iRk R AR A
FELNEBTE, IR FRAPARE
BEAEE 30% HOBERE LED ¥54£888H

FETRBEEN180 AT
JSi:n s

EIN “=8RE”



Green Environment

). ERMAN=EERE
EFYER

ERMARNESTUERLERY), NERFENEEEY
BT, 2. FEROEWFHBNLE, SFERE.
B, SRERREY, RARFMEGHMREYMIEER
B TETMEEHLIE, 2015 F, ILRMAKE
540 57, TEMSELT AEFERIEIMREBIKESE, FIOR
BREKE, FEVHBIRZENEL 400 M,

RKEE
FERIMANEDN I HREMIIASKEIELY, FEEFE
BEKEIRER, EETUERIIHE (ERBKEH
HEEARAED o FSIKAMEUAFR B MK E ISR MERETD)
BB, NIREAKKE, ERMABITT KT B, HEL
T AKBRMBIE, §EF Ak = ERRKEIRER
WIBEFAK, LURSE AKX,

FERIMATE R IR G

R}
8

=
£
(53]

W, RRBERTHESHIER
ATEREENFEFETIZNEESRY —VOC(F
EEENLEY ) B, MRk BT, Q8
2015 F#& % 2600 A — L REFRFTHF
HMESBARLIOE, FMHEME VOC HIKE 250 i, [F
FHOFM I 7R3 EEIR A 2100 Ao# TS AR
ARBGE, FEITARENENER, BRETETE, H
ARRERE, SERME VOC HIREL 100 fil,

FHAIBIRLSR -

B

EKEEBARI L=
TR EEHBATED
DB11/307-2013 tF/EE
K, 100% IAFRHER

e SHE VOC IR

BREFREERM
2 <13kg

VEYEL )i

(LN 7k Ve 1S iy
RIFIERIETT ; 8
TR SNEREE, FRIE
BEAGERRHER

CHREZFRESH
AR ES ABE

HEE B RER
AWRIBEE

-
SAE E, ACRIARARSRIPHITHEE, BRA
WPRET RAMRIATIESE, MEEHRaLREE

2015 FEZMRIER

TR KB HER B

FEREE

BEEEFESE 8.75kg

b5



FEIMR

56

BEBURARAFETLTREARSNESR, LAERRY, 2020 FELIMEE 10%
NEEKER, 2020 FREUNZORABRIERLHKTE, ILSEARRSE5REN
KENEHIE, XMCTRUBEEMRAEEME. BREEURASHRAL, UAkF
FEURAITERILAE TRENERLMBES TEHER, LRETILAERERE
TR E R AR EUHT AT E ML,

2015 £ 7 B, LRSI HREHESMEERARSITHBSEMN, EHMEL R
AEFMEAREIE, SMARKE. ABEH, EiFI SRR ARREIHEES.
WSS ERVRERI R AN . HEZIREF R MK PRHERAERELRITRO,
BEPENURE - BT ERERHNMTES SME AT MM LEAFESRT, 17
IETTEERY 4.0 M s TBE AR IR B (P L B 3S 8, KHABMTN : EEREREZ
DR, RAREHMHIRAMSLKES, ITEMXRENHIBENTET AR
BIFAR, SEEAREMERSENEENKT,.

20151 BE 4 A, HILREANRARMERES, AATUEHZS, ILSRERE
THREERRARMEER, FREFERIRIRTH,
BRFIEERNERTERBERFREENEE, MAXF UBRESAIRIIFRIRE
MRINRE, TERAIRERT, REEN— B4 AEHTIHESR,

TR LRGN 2 B5ERl, 230 3 HEIEHIENR 2 # CAE 01, BEIRTRIMIE, H
RSB IHTIREA L, BIREREIURE 3-5.22kg, MEXL 40%, MAEAE
Fo BIRATE T BT R BARIER SR T HoAMER, RSN TR SR A,
HEEA T IR TRRIMAIK T,

BRERIER



Green Environment

FENA

EFHERTHNERREREE, MRIAARTHEEATR LAEAZATR
BEMERIENR, RERIFMRIFNTRIFRIITASIR. TURITXEM, Tk
KTIOKEE, EEHNSSHENNERET, B3 —MATHNNE, FBAL/EILSE

=60 ALETTINABNREEIZLBIE

2015 3 A, AT MNATFRBHIRTEEF 2MW
FREBIEEZBINEEIR, KAEMEENRTRME 722 1
R, APHEEZ BAMRISERN 1.3 5 FHK, Big
BE 2.043MW, BILEREFHREARA 25 F, MEKRAN
kBE, FYERBEIR 200 5 KWh, B&KHBE 45005
KWh, BISETESRETLRER 20000 M, JEHL=
SUERHERL 45000 M, AERESAHHRIL. R
PEPRIE M R R B R
ZHEREERANERAREEZLZLIE, HE
PN 30 3t X M — DU R A R RS SN — 1R L &ES
Bk,

ST M AR R EES
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ulniay
P
AuowieH

R
Allunwwo9
~

N

NEFHRITHSIRME, USEEELN “KEE” SN mmhE, FREXEHRSEFE. 'S
Bt R, KRR, HRERIP. $3RS. XEFPHFLAmITITA—BERFZUER, UHREER
TR ARER, RAMEIEMII.

To better exercise social responsibility, BAIC launces Sunflower charity brand and starts to
care about the underprivileged, return to society, help the poor, protect environment, enhance
education to inform a scientific system, thus establishing a positive corporate citizen image and
brand influence.



Public Welfare And Charity

AP HEHIE

8- KXAE R 2 REAEIER

ERERAEER TERBRAEM L, K “TEE-FXT Bk, U “Attie)
BRHET ALE, U “BETRTEERERR NERES, BT “KBRE” Bl ARmE
EREAERATSTAETENESEE, BEERNGRERE—FEBRBENERE, B,
BRIV CEMASHEBEFTEEBNA, ILHXSETATEANES M EE,

EER, WSEANAIENEEEPEREE. MERR. KAFRMAIELE/L
M. MEIAERARKATEE-HENSERIMIRBOEFER L, RilE
B SR ZURY SRR S EMRHOABHRE S FERE, ILSEARRSEHETF,
AEHHRTNEL R, TELREHEFMARKES S, B SH5Et.
ATHE—FRERVHSFEEEFENGFR, AEEALEHE T IMEEERNEN
Il EFEEENE.

XEBATIR BiTH=AmE

52 M 52Z30R%
RIS
52#5

“Ib7S-KFETE” CSR MR AL



Bkt =

JEAEEAN TR EWITERIINRENLZRER, FEENATAXZLNRANE, B
EAXERES, BOLEHSHZRWARIMR. AHSHHRER, Ftlsafir
Y XA, HRARBRMIHKRER, Rt XERMA R, s, EH
BETRBEUVRRERFAEH RN AHRSFL, EIFEHROEFSHER LR B
DFFRENE, —ERIAKHARTEINERNETZ— SHK, LSKHET RS
SEERFRVFRE. ERMEUEED, ST REFNAY. EXHFEELRRERSE,
JEAEEBRIR . thNfERER. PEKLRE, MIERLRSBEETE, LSEFR
B CHERB T REBENIF.

) ERIMARN BRI =0 FHHEQEEHE “ERM 1
2015 £ 8 A, mAtRIMA. MAAE (PE ). FIERF 4825 B, ItRIBERF — FHBEERSERARE
@ﬁ “EBHTIEN HEABE “EEESHETHEAE FERFIHLNEREN TR “HWREERW, S521%

BISWR” EXFBEED. HILRMART (3456 A). 127 MEBENER, ZAMNERSEHIEETBMERt
E&ﬂ?ﬂ%ﬂok)%k%I BE (127 N ) ARGEY ‘BREM . BEBH-FREER. RIIRERE. &
AR, BEHFERGEREBRARANAD—%. WRESE &, RISEEHT - FHIBPNAR) LEAR—1T:0 260 R
BmE, ERIARELLR L EREREETEREY ANARNERERNSI T 20R5ESD, NHEIETFRFEE
AREEDN, ERAEETMKFAREEERIRIE. MiE REZATNE, HHERREFREINEMENE
PRZE. TFFaREY), WRRESE, 1EHERER. 1T 10000 PR EKIRR U E -

N -4

i T
A *-':mwﬂ'wwm

IR BRI SREEF LR — FI R EM
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Public Welfare And Charity

20 JERFHELENFEBPEMIK AT ZE
20154 10 A 11 B, BBE—IicHIft ACE IRMEL, ER
BT IR B I BARET E/ G PEMIRAFEE 78
TRERTRNES, h—F—ENFNE LT ZEAS,
FEfE, LA ERARE R EEK, ERFMESKRNE,
BERIERTHRKERIRAELOR LT MAE TR®E, 2015
FEMIK AT ERZ EXE TR,
XZIREMEENFEHEBTPENK AR, EFfATE,
BIOHR, EEFMSHFMNENLRIEF, BRETEAX
BASENZES, W TEEESHREERSER
B2,

BHEERKERIRTHRKERINNBERESE MR RF

= ESSFEFACRAKE IR R
AMREAERTBIRY =K MRS E, (REibmHEk
BWHERE, LUSEFAT 2010 EHARIT RS
HXERE , AEEIZRERHNETREHNEEER
WL BIFRN, FEIESHNENERALBALT, 7
FERBHKEUNLREEHNEE. bE, baEE—
BERRSFHCSHIRERBRBHIKEE N R RAE,
HENGEEERRBHRAFRIZE. M 2012 F£HH, 4t
RAESHRG2EHRBE=ER, S FItRBHNR,
XEMEMMMS, 2015 F, LRAESHBEE TR
HHMS.

LIRS HLL =

63



N S5EE

XFFSRIRS

2015 &, dLS&%H “RXT BFEERRTERSUAERNKIHENEE, 38, “d=
AE 2015 HRHERPEAAE ERED, 108 “EXT SEEHLENTRTHR
ERXERANPEKANRESES, HREREABRTTILSB ERENRE%S; 48,
FE+ABLEENWSEIVRERE LBERKBPROET, EERSMERREERES
E#sEmR T BT D80 MAE CC RHEAMMIS, RESHMSMERN—HIFIT;
6 A, EXMBEITFHEREIRREERSNPOEHR, EERSMEEZHH, BRTRE
HFIFERARNRBRSES; 98, E=+HEBRIFAN TS AMNLERE, “KAXT"
SEBRRAEERSIN 27 BEEE UMRHRSHHEIRERICRIAME, Rits
BERE. REERE, SEEBIBATHRMEESKNFEIRINSESE, LAk
EERES LBATRENGE;, 1B, SERSINERTEEETLENS, HERERT “E
NEEEQARMHMERSIN Ml “AEREFEHRE" SERS, RETHEZSNENS
H—3FiT, 2015 F, “BXT FEERATRMSATHRSES 8 R, ARS 1335
AR, RE1TY 26905 NE, BEH. THIF, S, SKFEMSERT ST TIEES.

LAERE N RRMARS
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Public Welfare And Charity

HEBEY

EAERANEZHABENSEH, FAMIAFT, FMESHREBIVBIBER, mSSHEFEMH

HEHZF, BMECEZD, EBESHNAEHRIR.

=0l EFALS-5Z BT

HILAREARAZEREN “RFILR-5FERT BRNF
E—X—EHKREOETNE 2013 F£ELUR, BELEN
=%, EMRATIASAMS AR THNEESENMZ
25, BEBNESRENIHRMARIFEN 260 &7
BRARNNFERT T —N—8BHEXR. $F, ILAHE
AR SEANESHILAR ITNARZEERE—EERN
WR, AET ERET . KW PER GRLARE
FSEMIIERER,

M) EREEEMDHREERRFEFAILSRTHREHE

=6 BHIIREESFEKBRERDNE

2015 % 12 B 24 B, AXEFEREANERELH
BEFHAERESHMZH, “BR)IIE R HREERNE”
BREEREALIBRNRTELET, BH)RERNEZ
FIBETHEE—DILY, 81 180 REFE. X&
EXEER, AFRZEET 160 EXE. 10 EHAE.
PBEHINARH, XEYZZHENIIHAZELR
SR “BhE- BT KREEHPERINEEWE,
ZERANFHNFEATRERGFZE, BT —IZEA i
ZN - BRI NEGIEELEN) Al

ERBM)E R REA/NFIRBN
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bilad ]

G4-1

G4-2

G4-3

G4-4

G4-5

G4-6

G4-8

G4-9

G4-10

G4-11

G4-12

G4-13

G4-14

G4-15

G4-16

G4-24

G4-34

FEIREX

MMRZARFEE (W1 CEO. BEFERKLABLBHIRM) MAFELLERSTMEEXE RN
FER RIBE AR

HREER M. XEeME

AR TR

TERME. FRMRS

M SEHIIE

NBESZDIEREE, EHLEEREEELS, IMERRSHREMROTTHSLRER
ESHIGEES

HMFRS TG (BEMXAES. FRSHITL. BF / ZmENELR)

PR, 81 RTAKR I EEMRKRE FHER FAENMER) SUFRN (AHENMER) |
RESTNGADNEHE FENEER) . FRHN~ZERSHEE

a. FEAESEMERIRINHETSALK.

b. ML NINEERTSAL -

c. REXGT. FEXRITHMEFNOHNRZT S,

d. FHXFMERN DR TEH.

e. MM TEREE — AN RZER LIANENB BN ASIAIE,

FHRFRATRFEXZTHIA (BEAEBFNRTRIFERRT) &,

f BAAMNERLZL (iRERRIYBAAKRNETLELR))

ERPRHAIMIRENR T 2B

HRNAD BRI SEER

REHR, TR, 220, FRENEMASENEET, BiF TEMSSISEE, aF

I BRA. XY 78, RAZADIIERE , HMSRARNME. RERISEE FAENMHER) «

AP, HHEEE. SHUBXR (SEEENAL) ME

MR ERMEHERE S HRRMNITE

NS5 EZIFIIRRENEF. HIR. RN, RUFIEAEIY

TR (T ihs) FMERSEREENNE, TRREUIER XREIREHEE

HADEIFI AKX 571

HRGAIEE, BESSAENIMTHENERRS. RPAHFREF. HR. HaRIREN

ER%

FRTEDIAS

P02-05

P06-15. P25-26. P28-31

P08

P02-05. P08

P11

P11, P12, P31. P47

P04-07. P11-12. P30-31. P45-49

P02-9. P14-15. P28-31
P34, P38. P49, P54

P34-39

P34, P37

P44-49

P11. P44-49

P16-21. P24-29. P37. P34-39

P14, P28. P37. P62-65

P45

P44-49

P20-21



Eilad ]

G4-37

G4-43

G4-56

G4-EC1

G4-EC4

G4-EC6

G4-EC8

G4-EC9

G4-EN5

G4-EN6

G4-EN7

G4-EN16

G4-EN17

G4-EN18

G4-EN20

G4-EN21

G4-EN26

G4-EN30

EIREX

FEX S NESAENEMES. FRAMSIEERNZE. NRENES, RBRNIINR

RS AENEN R EIE

AIRREAIEANIG FAFT. RS TEEEIARTREEE

WEANAERIMNEN. RN FWEFITANSE, T HENMEREN

MEFEERDENEREFNE, SFEKRA TEME. RITHN. BRRAEHKRA.

B, MHEARBXZ IR

BIFT4A T BIE R ECANIE

HRESEBCEM R S EMEEBER. HBiEkZ HEbE)

MimEd g SEBERE R T WRSSEATEARHFETE
BB IR IR 25 M AR S5 TR L2 0

MM HERERE S0 (BEZRNEE) KRR

REAFRRNENET I BERRNSmRIRSHITR, MRt RIBImRL

R REFURFERIT R, LUK RIBIAAR

BEENE, BEEMEREEFSHBRE

RRERE, HEAXaEEESHFHRE

R BRESEHET R R E AR

BEHIRRERE, REM (NO). ALY (SO) RHEEFBSENHINE

REBNAKB MRS KHRE 2

R S K2 AR S5 BOER IR R2MA R T R R EL AR

B B SR T AR B

FRTEDIRS

P44-49

P16-21. P24-29. P37. P35-39

P2-7. P16-21. P29-32. P35-37

P46-49. P56. P60-65

P2-11. P14-15, P33-35. P37. P49. P53

P45

P4-5, P11-15. P37. P45, P48-49

P15, P60-65

P2-7. P15, P30. P45, P47, P62

P53

P14, P28. P30. P52-57

P17. P29. P35, P51, P53

P53

P53

P53-56

P53

P55

P4-7. P16-17. P29. P54-57. P62

P54
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o) FEIREX FRTEDIRS
G4-LA1 REMEE. ERSHOMIXRISNGENEEH, FEEIXKS P28. P34
G4-LA3 BREBUSESHIXES, RIEEASERT (FATIRNIFIRAETL) HEH P35, P39
G4-LA4 ZEADEMURENRTED P38
G4-LA6 HEAWNAAENIRTEESREZARPEERER TISEMNTNERE P38

S5R&\RMENRTARESRTAKFHREHNED

G4-LA8 HNBFE I RERBHHXA BN EERFEMRZANES. Bl BS. P35. P38-39
SRz at el

G4-LA9 5T EmMER MY FRNRRS Z2E P38-39

G4-LA10 RUENMRITAIIRSD, 88 R TEFETH)INFIYE P37

G4-LAN R R THFLERL e N R B R TRERMAE BN A EF iR P21. P34, P36-37
G4-S01 LT WX S5, AL BRI RINEE SLE P11-14

G4-S04 AT B R SRERMITEh P21

G4-S05 W AHRBERNIIT, UREABRBFRARBRAANSS P4-7. P11, P14, P19
G4-S09 3t Yt X BEEABER IR ARG EEInE = P6-7. P12

G4-S010 X Yt X BB EABER NS Rt B MY E R LRI A bR IEHE P11-12. P19. P52
G4-PR1 EEM B R AT RARSERRES RS LN MM TR, P10. P26. P30-31

R R XM AN EE~ R MRS EFINE D

G4-PR3 BFERN RRRSE ML, URBEEFEXMEENER~RRRSNE DL P6-7. P11. P30
G4-PR4 BEREFRA, EREXTR&RRSEEMIRRIENRBREBIEENNEGH2E P28
BHAIRE:

BGHERIEAR S, MRAISEANHSFELRE, FECBGERIMIEUHSFERSENSES], RIIFEMIFE
HERIAEN. BERENER LB FHBENARERE]: ggchb@baicgroup.com.cn



